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 002 AVA Academia  

 Spring 2012

 A note from the publisher

 Welcome to AVA Academia’s Spring 2012 

publishing program. We’ve been very busy  

these past few months creating a great range of 

new titles and updating some of our best-selling 

books for second editions. Highlights this  

season include the publication of our first title  

in a brand new discipline devoted to publishing, 

Publishing Today (see page 013) as well  

as the launch of a new series, Basics Textile 

Design (see page 014).

 The huge global success of Basics Fashion 

Design 01: Research and Design has led us  

to produce a revised and updated second edition 

with a wealth of new content, including a range  

of interviews with international designers  

(see page 016). The next book in this successful 

series will be Fashion Jewelry (see page 011).  

We are also looking forward to the publication  

of the next books in our Basics Creative 

Photography and Basics Graphic Design series, 

both of which focus on getting students and 

emerging practitioners to develop the best 

possible research techniques, as skills in this  

area will stand them in good stead not only for  

the duration of their degree, but also throughout 

their careers (see pages 010 and 012).

 Second editions each of The Fundamentals  

of Architecture (see page 015) and The 

Fundamentals of Illustration (see page 018) have 

been created due to popular demand, as has the 

first book in our Basics Design series, Format, 

currently used by lecturers and students all  

over the world (see page 017). In crafting second 

editions of these titles, we have listened to our 

academic and professional audiences and 

believe that all readers will find the new books  

are even better in terms of content, design and 

up-to-date visuals and case studies.

 

 AVA Academia continues to develop key  

digital publishing solutions to meet the changing 

demands of our audience. All our titles are 

available for digital inspection so you can view  

a faithfully rendered ePDF of your selected  

title within 48 hours of request.  In addition  

we now offer eBooks to both institutional and 

individual users so it’s even easier to access your 

favorite AVA title, either in print, on your desktop 

or on your handheld device of choice! Look out  

for further digital program developments in  

the form of instructor resources and customized 

content at www.avabooks.com.

 Should you require any further information  

about these books, if you’d like to order  

review copies or see the range of student  

and instructor resources that accompany our 

print titles, please do register your interest  

at www.avabooks.com.

 Thank you for your continued support of AVA 

Academia. It’s with your help that we’re again  

able to retain our position as the leading publisher 

of design education titles around the world.
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 Titles by discipline  Advertising  Animation  Architecture

 Introductory

 The Fundamentals of 

Creative Advertising 

(second edition)

 029

 Intermediate

 Basics Advertising 01: 

Copywriting

 019

 Basics Advertising 02:  

Art Direction

 019

 Basics Advertising 03:  

Ideation

 019

 Required Reading Range

 Kiss and Sell:  

Writing for advertising

 031

 Annual

 Epica 24:  

Europe’s Best Advertising

 028

 Introductory

 The Fundamentals of 

Animation

 028

 Intermediate

 Basics Animation 01: 

Scriptwriting

 019

 Basics Animation 02:  

Digital Animation

 019

 Basics Animation 03:  

Drawing for Animation

 019

 Basics Animation 04:  

Stop-motion

 019 

 Required Reading Range

 Animated Performance: 

Bringing imaginary animal, 

human and fantasy 

characters to life

 019

 Re-imagining Animation:  

The changing face of the 

moving image

 033

 

 Foundation

 The Visual Dictionary of 

Architecture

 033

 Introductory

 New!

 The Fundamentals of 

Architecture  

(second edition)

 015 and 028

 Intermediate

 Basics Architecture 01: 

Representational 

Techniques

 020

 Basics Architecture 02: 

Construction + Materiality

 020

 Basics Architecture 03: 

Architectural Design 

 020
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 Titles by discipline  Branding  Creative Photography  Design Management

 Introductory

 The Fundamentals of  

Branding

 029

 Required Reading Range

 More Than a Name:  

An introduction to branding

 032

 Introductory

 The Fundamentals of  

Creative Photography

 029

 Intermediate

 Basics Creative 

Photography 01:  

Design Principles

 020

 Basics Creative 

Photography 02:  

Context and Narrative

 020

 New!

 Basics Creative 

Photography 03:  

Behind the Image

 010 and 020

 Introductory

 The Fundamentals of  

Design Management

 029

 Required Reading Range

 Brand-driven Innovation: 

Strategies for development 

and design

 027 

 Creative Research:  

The theory and practice  

of research for the creative 

industries 

 027 

 Design for  

Sustainable Change: 

How design and  

designers can drive the 

sustainability agenda 

 028 

 Design Management: 

Managing design strategy, 

process and implementation

 028 

 Vision and Values in  

Design Management 

 033 
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 Introductory

 The Fundamentals of  

Fashion Management

 029

 Intermediate

 Basics Fashion 

Management 01:  

Concept to Customer 

 023

 Basics Fashion 

Management 01:  

Fashion Merchandising 

 023

 Foundation

 The Visual Dictionary of 

Fashion Design

 034

 Introductory

 The Fundamentals of 

Fashion Design

 029

 Intermediate

 New!

 Basics Fashion Design 01: 

Research and Design 

(second edition)

 016 and 021 

 Basics Fashion Design 02: 

Textiles and Fashion

 022 

 Basics Fashion Design 03: 

Construction

 022 

 Basics Fashion Design 04: 

Developing a Collection

 022 

 Basics Fashion Design 05: 

Fashion Drawing

 022 

 Basics Fashion Design 06: 

Knitwear

 022 

 Basics Fashion Design 07: 

Menswear

 022 

 Basics Fashion Design 08: 

Styling

 022 

 New!

 Basics Fashion Design 09: 

Fashion Jewelry

 011 and 022 

 Required Reading Range

 Fashion Design:  

The complete guide

 028

 Fashion Design  Fashion Management Digital Media

 Introductory

 The Fundamentals of  

Digital Art

 029

 The Fundamentals of  

Sonic Art & Sound Design

 031
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 Titles by discipline

 Foundation

 The Visual Dictionary of 

Graphic Design

 034

 The Visual Dictionary of  

Pre-Press & Production

 034

 Introductory

 The Fundamentals of  

Creative Design  

(second edition)

 029

 The Fundamentals of  

Graphic Design

 030

 Intermediate

 New!

 Basics Design 01: Format 

(second edition)

 017 and 020

 Basics Design 02: Layout 

(second edition)

 020

 Basics Design 03:  

Typography

 021

 Basics Design 04: Image

 021

 Basics Design 05: Colour

 021

 Basics Design 06:  

Print & Finish

 021

 Basics Design 07: Grids

 021

 Basics Design 08:  

Design Thinking

 021

 Basics Graphic Design 01: 

Approach and Language

 023

 New!

 Basics Graphic Design 02: 

Design Solutions

 012 and 023

 

 Graphic Design

 Introductory

 The Fundamentals of  

Film-Making

 030

 Intermediate

 Basics Film-Making 01: 

Producing

 023

 Basics Film-Making 02: 

Screenwriting

 023 

 Basics Film-Making 03: 

Directing Fiction

 023 

 Basics Film-Making 04:  

The Language of Film

 023 

 Film-Making
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 Introductory

 The Fundamentals of  

Interior Design

 030

 Intermediate

 Basics Interior Design 01: 

Retail Design

 025

 Basics Interior Design 02: 

Exhibition Design

 025

 Interior Design

 Required Reading Range

 Drip-dry Shirts:  

The evolution of the  

graphic designer 

 028

 Good:  

An introduction to ethics  

in graphic design

 031

 The Layout Book

 031

 Left to Right:  

The cultural shift from 

words to pictures

 031

 Packaging the Brand:  

The relationship between 

packaging design and  

brand identity

 032

 The Production Manual:  

A graphic design handbook 

 032

 Verbalising the Visual: 

Translating art and design  

into words

 033

 Visible Signs:  

An introduction to semiotics 

in the visual arts  

(second edition)

 033

 Visual Communication:  

From theory to practice

 033

 Visual Research:  

An introduction to  

research methodologies  

in graphic design 

(second edition)

 034

 Foundation

 The Visual Dictionary of 

Illustration

 034

 Introductory

 New!

 The Fundamentals of 

Illustration  

(second edition)

 018 and 030

 Intermediate

 Basics Illustration 01:  

Thinking Visually

 024

 Basics Illustration 02:  

Sequential Images

 024

 Basics Illustration 03:  

Text and Image

 024

 Basics Illustration 04:  

Global Contexts

 024

 Required Reading Range

 Illustration: A theoretical  

and contextual perspective

 031

 Foundation

 The Visual Dictionary  

of Interior Architecture  

and Design

 034

 Introductory

 The Fundamentals of  

Interior Architecture

 030

 Intermediate

 Basics Interior  

Architecture 01:  

Form + Structure

 024

 Basics Interior  

Architecture 02:  

Context + Environment

 024

 Basics Interior  

Architecture 03:  

Drawing out the Interior

 024

 Basics Interior  

Architecture 04:  

Elements/Objects

 024

 Basics Interior  

Architecture 05:  

Texture + Materials

 025

 Illustration  Interior Architecture
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 Foundation

 The Visual Dictionary of 

Photography

 034

 Intermediate

 Basics Photography 01: 

Composition

 026

 Basics Photography 02: 

Lighting

 026

 Basics Photography 03: 

Capturing Colour

 026

 Basics Photography 04:  

Post-Production Black  

& White

 026

 Basics Photography 05:  

Post-Production Colour

 026

 Basics Photography 06: 

Working in Black & White

 026

 Basics Photography 07: 

Exposure

 026

 Required Reading Range

 Creative Vision:  

Digital and traditional 

methods for inspiring 

innovative photography 

 027

 Train Your Gaze:  

A practical and  

theoretical introduction  

to portrait photography 

 033

 

 Photography

 Introductory

 The Fundamentals of 

Marketing

 030

 Intermediate

 Basics Marketing 01: 

Consumer Behaviour

 025

 Basics Marketing 02:  

Online Marketing

 025

 Basics Marketing 03:  

Marketing Management

 025

 Marketing Titles by discipline

 Introductory

 The Fundamentals of 

Landscape Architecture

 030

 Intermediate

 Basics Landscape 

Architecture 01:  

Urban Design

 025

 Basics Landscape 

Architecture 02:  

Ecological Design

 025

 Landscape Architecture
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 Introductory

 The Fundamentals of  

Product Design

 031

 Intermediate

 Basics Product Design 01:  

Idea Searching

 026

 Basics Product Design 02: 

Material Thoughts

 027

 Basics Product Design 03: 

Visual Conversations

 027

 Required Reading Range

 Thinking: Objects: 

Contemporary approaches  

to product design

 033

 Creative Careers

 New!

 Publishing Today

 013 and 032

 Introductory

 The Fundamentals of 

Printed Textile Design

 030

 Intermediate

 New!

 Basics Textile Design 01: 

Sourcing Ideas

 014 and 027

 Foundation

 The Visual Dictionary of 

Typography

 034

 Introductory

 The Fundamentals of 

Typography  

(second edition)

 031

 Intermediate

 Basics Typography 01:  

Virtual Typography

 027

 Basics Typography 02:  

Using Type

 027

 Product Design  Publishing  Textile Design  Typography
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21 

Artists and photographers throughout history have searched for 

references in libraries, museums and archives. Many contemporary 

photographers have huge personal archives of their own that may 

include books, photographs, objects, magazines and more. These 

photographers will use their archives regularly to investigate an idea  

or contemplate a new direction. 

Today, many emerging photographers and writers depend on gathering 

a vast percentage of their research on the Web. The Web has 

democratized knowledge in a way that was previously unthinkable. 

However, before you dedicate yourself to days and days in front of 

your computer screen, take a moment to consider the value of actually 

getting out in the world: going into places that contain important 

research materials; discovering archives that you had not known 

before; going to talks, events and conferences that may introduce you 

to new ways of looking at the world. 

The Web provides us with a broad starting point, but you need to be 

aware that the material you find there may also have its limitations; 

and in some cases information may be far from correct. The concept  

of ‘truth’ or what is ‘real’ is a difficult one. No research source is 

infallible and even if you meet an admired photographer and discuss 

their work, they may not be able to or want to give you the full picture 

of the story behind the scenes. You need to bring a level of your own 

interpretation and critical reflection to what you find.

The Giant is a digital composite. 

The photographer first created 

a set and used actors, then 

refined the image in digital 

post-production. It is presented 

as a cibachrome transparency 

on a lightbox and, unlike most of 

Wall’s work, it is produced at a 

relatively small size (approximately 

49cm x 58cm x 11 cm). 

The scale is intended to increase 

the viewer’s intimacy with 

the subject: a woman who is 

approximately five times the size 

of other subjects in the frame. 

The woman can be seen to 

represent power and wisdom, 

which is emphasized by her scale 

and positioning within a library.

2 Developing 
ideas through
research

20 21 

Title: The Giant 

Source / Photographer: Jeff Wall

Technical details:

A research proposal12 13 

Creating a proposal is frequently the key 

to getting funding to make a body of work. 

You do not need to be a brilliant author to 

write a proposal; but you do need to be 

clear about what it is you intend to do, and 

you must think carefully about the specific 

headings or questions on a proposal form. 

Sources of finance can include government 

art bodies, private funders, grant-giving 

bodies and trusts, awards and commercial 

sponsors or partners. Each and everyone 

will have their own application format. All 

applications and proposals for funding are 

different, but there are some key themes 

that apply to most of them – these are 

what you need to become familiar with. 

You must take your idea and initial research 

findings, and turn them into a proposal for 

the funding organisations in question. Some 

funders ask for a written proposal only, 

others may request visual examples of your 

work. Think carefully and objectively when 

selecting images. Do the chosen images 

portray a coherent vision, process, narrative, 

aesthetic and technical competency? Less 

is more. Keep the edit strong and concise. 

The title

Simple as it may seem, a title is vital and 

tells you more about a project than you 

imagine. You may need a subtitle to give 

more information about the project, and 

you may also be asked for a 50 to100 word 

summary of the work to be undertaken. 

Start with a working title and then continue 

with a straightforward subtitle that clarifies 

what you are doing. You may change 

your title a few times during the research 

process as you search for the one that 

has the best ring to it. You can use what 

is called a ‘working title’ in a proposal as 

it is commonly understood that this is all 

you might have at the start of a project. 

If you have been asked to write a summary, 

this is most likely to be used in some form 

of public announcement or publicity for the 

project. With the increasing use of social 

media, it is worth thinking about how your 

project summary could be used in various 

platforms such as Twitter, Facebook or 

blogs. A summary needs to be very upbeat 

and make someone reading at it want to 

know more about the project. It is often 

possible to find other project summaries 

on websites or by calling the funding body 

to see if they can direct you to examples. 

You can model the style of your summary 

on one of the examples; this will help you 

to understand the way it should read.

Title: Nummianus 

Source / Photographer:  
Steffi Klenz

Technical details:
Nummianus is a body of work that 

looks critically at the displacement 

of people in Greater Manchester 

through the decline in the housing 

market. Steffi Klenz photographed 

boarded up, terraced houses 

in order to comment on the 

plight of people experiencing 

severe economic change. The 

title of the show is from a Latin 

inscription found in the remains 

of a house in the destroyed 

city of Pompeii. Klenz uses this 

title deliberately to emphasize 

the sense of loss and disaster 

experienced by the community.  

Where I was A research proposal Case Study   

With the increasing use of social media, 
it is worth thinking about how your project
summary could be used in various platforms
such as twiietr, Facebook or blogs. 

 Basics Creative Photography 03: Behind the Image 

Natasha Caruana and Anna Fox

 b  Creative Photography 

 Natasha Caruana is a practising 

artist, lecturer of photography 

and founding director of the 

London-based studioSTRIKE 

artists’ studios. She is currently 

a lecturer of Photography at 

the University for the Creative 

Arts, UK. 

 Anna Fox has worked in 

photography for thirty years. 

Her solo shows have been seen 

at The Photographer’s Gallery, 

London, The Museum of 

Contemporary Photography, 

Chicago, and her work included 

in numerous international 

group shows.

 ISBN 978 2 940411 66 5

eISBN 978 2 940447 31 2

 £23.50/$34.50

184 pages

February 2012

 Key features

 The Basics Creative 

Photography series focuses 

both on image capture and 

artistic appreciation, narrative 

and form.

 Designed to help students 

and professionals create 

better pictures, for portfolio 

or for profi t.

 In 2010, Caruana was named 

as ‘the one to watch’ in the 

Royal Photographic Society 
Journal and featured in the 

British Journal of Photography.

 The third book in our Basics 

Creative Photography series, 

Behind the Image: Research 

in photography demonstrates how 

to use the best possible research 

techniques in order to create 

great images. It presents many 

different methods and invites 

learners to consider innovative 

approaches to the way they work. 

 AVA has a strong tradition of 

producing titles that teach students 

the importance of research in 

their chosen creative fi eld. This book 

will achieve the same success in 

the area of photography. It features 

a wide range of photographic 

contributions from students, 

amateurs and professionals, 

specifi cally edited to help students 

refl ect on their own work in order to 

produce better images in the future.

 Readership 

 Intermediate

 Our Basics books provide readers 

with an in-depth exploration of 

each of the topics introduced in the 

Fundamentals titles. These books 

offer both a theoretical and practical 

approach, supported by examples 

and exercises.

 Individual titles can form the basis 

of specifi c modules, while the 

series as a whole functions as a 

comprehensive reference tool and 

can be called upon at any stage 

of a student’s education.

 ! Wonderful publications – well designed and thus 
easier to extract the needed information.

  Michelle Given / Murray State University / USA NEW!

 ISBN and full title specifi cations listed on 

page 020
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 Basics Fashion Design 09: Fashion Jewelry 

Anne Chaisty

 Fashion Design

 Anne Chaisty has produced 

fashion jewelry collections for the 

likes of Harvey Nichols (London), 

Nieman Marcus (New York)  

and Fiorucci (Milan). Her ‘Rock’ 

collection has been featured  

on the cover of English Vogue.  

She is now course leader for  

BA (Hons) Fashion Studies  

at the Arts University College  

at Bournemouth, UK.

 ISBN 978 2 940411 54 2 

eISBN 978 2 940447 21 3

 £23.50/$34.50

 184 pages

 April 2012

 Key features

 Explores the design process 

from concept to final product.

 Chapters are highly visual and 

underpinned with company 

profiles and interviews with 

leading designers.

 Provides detailed further 

resources, case studies and 

exercises to provide fashion 

students with everything they 

need to start creating their  

own beautiful fashion jewelry.

 Readership 

 Intermediate

 Our Basics books provide readers 

with an in-depth exploration of  

each of the topics introduced in the 

Fundamentals titles. These books 

offer both a theoretical and practical 

approach, supported by examples 

and exercises.

 Individual titles can form the  

basis of specific modules, while  

the series as a whole functions  

as a comprehensive reference  

tool and can be called upon at any 

stage of a student’s education.

 Basics Fashion Design 09: Fashion 

Jewelry is an accessible introduction 

to a dynamic subject. Fashion 

jewelry is now an integral part of  

the fashion industry at all levels, and 

this title explores a growing market 

for both designers and consumers.

 The book takes readers through 

producing a collection, developing  

a brief, producing a prototype, 

international markets, ethics and 

sustainability and the future of the 

industry. It also traces the evolution 

of body adornment from Ancient 

Egypt to the present day. Each 

chapter is underpinned with 

interviews, exercises and case 

studies to give students a practical 

and inspirational introduction to the 

fascinating world of fashion jewelry.

 ! An excellent series of books that works well for  
all levels of students.

  Maria Stafford / Nottingham Trent University / UK

ISBN-13: 978-2-940411-54-2

9 7 8 2 9 4 0 4 1 1 5 4 2

 ISBN and full title specifications listed on 

page 022
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 b  ISBN and full title specifi cations listed on 

page 023

Quantity and quality 

Quantity is vital when it comes to surveys and 
questionnaires, as it is important that your answers reflect a 
true cross-section of the demographic you are researching. 

Occasionally you may not know exactly whom your design 
will appeal to, so asking a large number of people may help 
you gain this insight, even when you know your audience it 
is good to check that your observations and knowledge is 
correct – only the end user themselves can assure you of 
this. 

Asking a large numerous candidates for their insights 
is good practice during the beginning stages of a brief, 
however you may want to narrow this selection of 
candidates during the research process as too many 
opinions will be hard to filter when moving toward the final 
stages of design development. 

When testing materials it is also important that you test 
a wide range and them employ the process of synthesis 
to narrow this selection and work towards your goal until 
arriving at the optimum material for the task. 

Advertising people who ignore research are as 
dangerous as generals who ignore decodes of 
enemy signals. 
David Ogilvy  

32–17

  What is research? The Basics Communication 

The basics

Overall, quality is the main concern when conducting 
research. You can ask a number of people questions, but 
asking a cross-section of your audience the right questions 
will always yield better results. 

The quality of your questions is also extremely important, it 
is not worth asking your audience for information or opinions 
unless your have planned how you will react to and use the 
information. Your questions should be considered and lead 
the interviewee to give particular answers. 

Flow map   
Shown above is a flow map by 
Charles Joseph Minard. A flow map 
is a combination of a map and a 
flow chart, and are used to present 
information invlving migration and 
the traffic of trade and goods. The 
example above depicts Napoleon’s 
failed march against Russia in 1812. 
The large brown block, moving left 
to right, shows the number of troops 
advancing towards Russia. As the 
campaign continues, and the weather 
worsens, the decreasing width of the 
line represents the amount of troops 
dying. The black line, moving right to 
left represents the enevitable retreat. 
Comparing the width of the two lines 
is a stark illustration of the amount of 
death and suffering endured.

Stages of research    
Phil Bowman, studying Graphic 
Communication and Design at 
Sunderland University, conducted 
a questionaire via email to chart 
the shift from traditional techniques 
to a reliance on the computer. The 
findings form a visual representation 
of this shift, very much in the spirit of 
Minard’s flow map shown opposite.

The Hanging Man / What are you 
looking at?       
Banksy

Don’t be afraid to show and trial your 
work and research. Poitical graffitti 
artists, such as Banksy, revel in the 
public exhibition of thir work. It could 
be argued that ideas don’t live in 
sketchbooks, and that they die there. 
Research, develop and show your 
work 

The stenciled epigram of ‘What are 
you looking at?” directly questions 
our relationship to government, the 
establishment and technology.

Trends emerge from unlikely sources, 
as a a practicing designer you should 
be aware of movements from with 
graphic design, but also in art, music 
and film.

72–47

  Idea generation Idea mapping Exploring and investigating 

Trendspotting

Trendspotting  
 
A trend spotter is a person who looks for the factors that 
will influence fashion and trends by identifying that which 
is cutting edge or about to emerge. Trend spotting is used 
widely within the fashion industries, however it can be of real 
use within areas of product and graphic design. 

Whereas market research can be seen as dry, or ‘top down’ 
trend spotting is conducted in a street level and speaks 
directly to consumers and leaders in their environment. A 
trend spotter will talk to and observe those people who 
are thought to be forward thinking, or just have good style. 
These people will often be spotted in the street, or in various 
social environments and then photographed and asked 
about their personal style. These trendsetters are often not 
designers or celebrities, but are regular people who have 
their own fashion. 

Once this ‘trendy’ person or group are identified they 
will be quizzed as to where their style originated and 
what has influenced them. After several people have 
been interviewed, this will form the basis of a report that 
will indicate choices a company should consider when 
developing products and services. 

The information gathered may often pertain to ones personal 

 Basics Graphic Design 02: Design Solutions

Gavin Ambrose and Neil Leonard 

 Graphic Design

 Gavin Ambrose is a practising 

graphic designer whose client 

base includes the arts sector, 

galleries, publishers and 

advertising agencies. He has 

written and designed several 

books on graphic design, 

branding and packaging.

 Neil Leonard is a designer 

and educator. He is a graduate 

of the London College 

of Communication and is 

currently lecturing on the 

BA in Visual Communication 

at the Arts University College 

at Bournemouth, UK.

 ISBN 978 2 940411 74 0

eISBN 978 2 940447 38 1

 £23.50/$34.50

 184 pages

 March 2012

 Key features

 A new and exciting approach 

to a traditionally academic area 

of study.

 Packed with contemporary 

examples, case studies and 

interviews with cutting-edge 

graphic designers.

 Includes inspiring student 

exercises to put creativity to 

the test!

 The second book in our Basics 

Graphic Design series, Design 

Solutions: Research in practice 

teaches how to research effectively 

and is designed to be a handy 

guide for any student of design. 

It will make readers aware of 

all the different research methods 

available to them, as well as guide 

them on how to carry out the 

most appropriate research for 

their graphic design projects.

 Students and designers can benefi t 

by learning fresh ways to analyze 

information obtained by data 

gathering, and how best to test and 

prove decisions and design work. 

Their resulting well-rounded 

solutions will be informed, innovative 

and aesthetically fi tting for the brief.

 Readership 

 Intermediate

 Our Basics books provide readers 

with an in-depth exploration of 

each of the topics introduced in the 

Fundamentals titles. These books 

offer both a theoretical and practical 

approach, supported by examples 

and exercises.

 Individual titles can form the basis 

of specifi c modules, while the 

series as a whole functions as 

a comprehensive reference tool 

and can be called upon at any 

stage of a student’s education.

 ! Basics Graphic Design 01: Approach and Language, like all the AVA publications 
I have seen thus far, is extremely well organized and fi lled with helpful content.

  Sandra Keiser / Mount Mary College / USA NEW!
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Verso 20

A very short history 
of publishing 

Gutenberg Bible, 1456
Lorem ipsum dolor sit amet, 
consectetur adipiscing 
elit. Maecenas nulla purus, 
vulputate varius adipiscing 
non, porttitor vitae magna. 
Phasellus enim ante, cursus 
vel laoreet non, placerat vel 
lacus. Nunc tortor.

1
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¶ How buying books has changed 
 

In the nineteenth and twentieth 
centuries, developments in printing, 
paper and binding technology 
made it possible for publishers to 
vastly increase their output and 
the kind of publications they could 
produce; advances in education 
and literacy enlarged the market 
for published materials of all 
kinds; and development of urban 
societies, national and international 
transportation and communication 
infrastructures, and a cultural class 
increasingly centred on the literary 
culture, made publishing a central 
part of civil society. This was a time 
that saw the opening of many public 
and private libraries, helped in many 
cases by funding from industrial 
empires like that of Andrew Carnegie 
and saw the development of modern 
bookselling.

 

The current frenzied debate about 
how books are to be bought and 
sold is just the most recent stage 
of a complex history of the ways 
in which books have been sold. 
For many years books were mainly 
sold to ‘subscribers’ who put up 
money before publication in order 
that the publisher could have the 
finance necessary (selling new books 
into the trade is still referred to as 
‘subscription’); and the publication 
of both fiction and non-fiction in 
part-work form has a long history. 
There have been various times and 
countries where book publishers 
have also been booksellers, printers, 
magazine and newspaper publishers, 
and the changing corporate 
ownership of publishers in recent 
decades is just the latest part of 
this long and complex history. It is 
sometime good to remember that 
publishing is an activity that has 
undergone many changes, and the 
current shifts caused by the effect of 
digital culture on publishing are part 
of this long history. 

Early booksellers 

Early booksellers were often 
also, even mainly, publishers, and 
bookselling as we know it today 
really stems from the late nineteenth 
and early twentieth century. Foyles of 
London was founded in 1903, Barnes 
and Noble’s first bookshop was 
opened in New York in 1917 (although 
they had been publishing since 
1873), Gibert in Paris moved to retail 
premises in 1888 after two years 
as a bouquiniste. Outside Europe, 
bookshops frequently developed as 
stationers, publishers of government 
and educational publications and 
sellers of religious texts, and the 
long histories of companies like 
Higginbothams in Madras (founded 
1844) and Angus and Robertson of 
Sydney (founded 1884 – declared 
bankrupt in 2011) point to the 
importance of the written culture in 
the Imperial Age. 

Something to read on the train…
In Europe, the development of 
railways led to a new sort of 
publishing and bookselling, with 
Penguin books apocryphally being 
founded after Allan Lane found 
nothing good to read at the kiosk 
while waiting for a train at Exeter 
station in 1935. Station book kiosks 
prospered throughout Europe, with 
Narvesen in Norway being an early 
example of a bookselling outlet 
publishing specific titles for the 
travelling public. The business was 
greatly expanded after the Second 
World War (with a readership that 
had become familiar with reading 
paperback fiction in Special Forces 
editions), with the first WH Smith 
shop opening at Euston station in 
London 1948. Also catering for the 
travelling masses, airport bookshops 
have developed as a major outlet for 
trade publishers but the increased 
use of e-books by rail and air 
travellers will certainly affect these 
businesses. 

 ‘ We believed in the existence in 
 this country of a vast reading 
 public for intelligent books at a low   
 price, and staked everything on it.’                          
   
 Allen Lane,  
 founder of Penguin Books

6.  
Penguin paperbacks 
Lorem ipsum dolor sit amet, 
consectetur adipiscing elit.  
Maecenas nulla purus, vulputate 
varius adipiscing non, porttitor vitae 
magna. Phasellus enim ante, cursus 
vel laoreet non, placerat vel lacus. 
Nunc tortor.

6.  
 

 ‹

¶
 H

ow
 bu

yin
g books h

a
ve ch

a
n

ged
 § E

a
rly booksellers

C
u

rren
t § C

h
ap

ter 1 § F
u

n
d

am
en

tals – w
h

at d
oes it m

ean
 to b

e a p
u

b
lish

er

C
u

rren
t § C

h
ap

ter 1 ¶
 H

ow
 bu

yin
g books h

a
ve ch

a
n

ged
 § E

a
rly booksellers

P
reviou

s ¶
 Freed

om
 of exp

ression
 a

n
d

 its rep
ression

  1  

 www.avabooks.com 013

 Publishing Today 

Kelvin Smith

 Publishing 

 Kelvin Smith has extensive 

experience developing innovative 

postgraduate publishing programs 

in higher education institutions 

in the UK, Africa and Europe. He 

provides consultancy on publishing 

education, including course and 

materials development, advice on 

funding applications, and related 

monitoring and evaluation activities.

 ISBN 978 2 940411 62 7 

eISBN 978 2 940447 37 4

 £27.50/$42.50

 208 pages

 June 2012

 Key features

 At an exciting time to begin  

a career in publishing, AVA has 

created a comprehensive guide 

to contemporary practice.

 Case studies offer insights 

into the publishing industry, 

including academic and 

children’s publishing, online 

journals and trade magazines.

 Charts and illustrations provide 

up-to-date information on 

various aspects of the industry 

in an international context.

 Publishing Today explores the  

entire process from writer to  

reader, passing through the key 

activities performed in the editorial, 

design, production and marketing 

departments.

 Beautifully designed, thoroughly 

illustrated and packed with 

examples of publishing practice,  

this is an essential introduction to  

a dynamic industry. By clearly laying 

out the tasks and responsibilities  

of each person involved in the 

publishing process, Kelvin Smith 

provides students and entry-level 

professionals with a practical  

and accessible guide to the world  

of professional publishing. 

 Readership 

 Creative Careers

 AVA Academia’s Creative Careers 

titles are designed to help emerging 

practitioners bridge the gap 

between academia and their  

first job in the creative industries. 

Packed with examples from 

students and professionals and  

fully illustrated with clear diagrams 

and inspiring imagery, they  

offer an essential exploration  

of the subject.

 This title is a comprehensive 

handbook to publishing. Armed  

with a sound knowledge of  

these fundamentals, readers  

are well prepared to explore their 

own pathway into this exciting 

profession.

 ! We are most impressed with the approach AVA has 
taken with respect to developing textbooks for the  
visual learner.

  Glenn Ruhl / Mount Royal University / USA 

 

 new

 ISBN and full title specifications listed on 

page 032
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 Basics Textile Design 01: Sourcing Ideas 

Josephine Steed and Frances Stevenson

 Textile Design 

 Josephine Steed is a research 

fellow in Textile Design at  

Duncan of Jordanstone College 

of Art and Design at the University 

of Dundee, UK. She has wide 

experience in constructed 

textiles, and has produced 

knitwear collections for many 

international clients.

 Frances Stevenson is the 

program leader for Textile Design 

at DJCAD. After working for the 

Crafts Council she set up her own 

studio, ‘Stevenson’, with whom  

she exhibited work internationally.

 ISBN 978 2 940411 63 4 

eISBN 978 2 940447 33 6

 £23.50/$34.50

 184 pages

 February 2012

 Key features

 A unique publication and an 

essential guide to researching 

and generating ideas for  

textile design.

 Contains interviews with 

exciting new designers along 

with practical exercises  

and checklists.

 A strong theoretical framework, 

supported by many colorful 

visuals, will enable students to 

research widely and thoroughly.

 Readership 

 Intermediate

 Our Basics books provide readers 

with an in-depth exploration of  

each of the topics introduced in the 

Fundamentals titles. These books 

offer both a theoretical and practical 

approach, supported by examples 

and exercises.

 Individual titles can form the basis  

of specific modules, while the  

series as a whole functions as  

a comprehensive reference tool  

and can be called upon at any  

stage of a student’s education.

 The first in our Basics Textile  

Design series, Sourcing Ideas: 

Investigating textures, colors, 

structures, surfaces and patterns  

will help textile designers to  

achieve the most from their designs. 

It introduces the core concepts and 

techniques of effective research  

in a clear and straightforward style.

 Research informs the decisions 

made throughout the design 

process. This title, specific to textile 

design, will ensure that you start off 

on the right foot. The book covers 

print, weave and embellishment,  

and will therefore be useful to  

all students of textile design. It also 

contains checklists to help students 

adhere to best working practice, and 

exercises designed to encourage 

creativity as well as attention to  

the brief.

 ISBN and full title specifications listed on 

page 027 b

 WHAT DOES A TEXTILE DESIGNER DO?

This first section of the chapter starts by discussing 
what we mean by textile design and what specific 
skills and knowledge are necessary for designers 
today. It will explain the key characteristics of 
textile design and how visual research techniques 
are used. Increasingly the role of the designer is 
changing in keeping with contemporary society. 
Advancements in technology, changes in consumer 
behaviour and environmental issues are just some 
of the areas that impact on the ever-changing 
role of the designer. Further on in this section we 
will explore this changing role. An awareness of 
sustainable issues is imperative for designers. The 
lifecycle of materials is one important factor but 
the methods in which textiles are produced are also 
paramount. Here, we discuss the issues around the 
responsibilities of designers that go beyond merely 
producing textile fabric. 

 WHAT ARE THE OCCUPATIONS?

There are many different career paths for textile 
designers. In this section we will look at a number 
of different occupations available after training 
in textile design. From studio designer, trend 
forecasting and craft maker to name just a few we 
discuss a number of textile related careers open 
to graduates. Finally we look at what we mean 
by the textile industry. The textile industry is an 
enormous multi-billion pound global industry. Here 
we discuss generally what we mean by industry to 
provide you with an overview of how textiles are 
produced commercially.

We hope this opening chapter stimulates your 
interest in a career in textile design. 2

Weave designer Angharad 
MacLaren in her studio. 
Weave designer Angharad MacLaren 
in her studio. Bore volupta sera 
tusdam quia commost od eum 
volum quas rehenducia venitior sam 
eliquisque pa nos quia commost od 
eum volum quas rehenducia venitior 
sam eliquisque pa nos dem. 

2

WHAT IS TEXTILE DESIGN?  WHAT IS RESEARCH FOR TEXTILES? 

14  15 INTRODUCTION

WHAT IS THE ROLE OF THE TEXTILE 

DESIGNER?

Textile designers have a wide range of roles where 
they are required to make decisions throughout 
the design process. For most, design practice 
begins with discussions with potential clients. 
Through presenting visual mood boards, portfolio 
work, and verbal presentations, the designer 
discusses potential concepts, shows examples of 
previous design work in order to demonstrate their 
suitability for the project. This process is applicable 
to both freelance and in-house designers where 
they may have to pitch ideas to senior management, 
within their design team and with their external 
clients. This also often involves trend forecasting 
themes and factors related to costs, sourcing 
materials, marketing and branding. In short the role 
of the designer is multi-faceted where design is 
only one aspect of their role.

Traditionally textile designer’s major roles were 
within colour, pattern and fabric aesthetics. This 
role is now evolving. Through the development of 
new technologies and social media, consumers and 
clients today can be involved in the design process 
from the start. Known as customisation, the 
designer is not only designing but also working as a 
facilitator or co-participant with end users. The role 
of the textile designer becomes ever more complex 
and exciting.

WHAT RESPONSIBILITIES DOES A TEXTILE 

DESIGNER HAVE?

Increasingly technology, changes in consumer 
lifestyle together with sustainable and 
environmental issues are now major factors for the 
designer to consider throughout the design process. 
An awareness of sustainable issues is imperative for 
designers. Designers now are required to consider 
where their materials originate. Were they ethically 
sourced? Where did they come from? What 
processes were used in their production? Can waste 
be reduced? What is the lifecycle of the product 
and can it be recycled? What are the long-term 
implications of your design? Is it bio-degradable? 
These are just some of the questions textile 
designers are being asked to consider. 

Ethical and environmental considerations challenge 
designers in new ways, where their responsibilities 
now go beyond designing. Many designers today 
recognise their responsibilities in reducing waste 
and their impact on the environment. Increasingly 
design companies are using their environmental 
and ethical policies as part of their marketing and 
branding strategies to encourage consumers to buy.

5 
Student mind map
exploring many of the issues 
relevant to society today.

6 
Japanese designer Issey Miyake 
has gained a reputation for 
pushing the boundaries of fabric 
experimentation. In his 132 5 
collection, he creates a series of 
intricately folded polygons made 
from recycled PET (polyethylene 
terephthalate) which transform 
into clothing when placed on the 
body

7
Rebecca Earley

‘ Constantly evolving technology, 
innovation, art, design and 
traditional craft skills co-habit 
and fuse in the subject of textiles.’ 
ROYAL COLLEGE  OF ART

5

6

WHAT DOES A TEXTILE DESIGNER DO?  WHAT ARE THE OCCUPATIONS? 

7

FOCUS ON…

Designer Rebecca Earley 
is well known for her 
commitment to sustainable 
textiles. She was one of the 
first to print on fleece fabric 
made from recycled plastic 
bottles. Her other work 
includes developing eco-
friendly printing processes.

18  19 WHAT DOES A TEXTILE DESIGNER DO?

 ! I love all of your books. The photos are great. The style is up to date...  
Very appealing to young students.

  Della Reams / Virginia Commonwealth University / Qatar NEW!
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 The Fundamentals of Architecture  

Lorraine Farrelly

 Architecture

 Lorraine Farrelly is an architect 

and professor of Architecture  

and Design at the Portsmouth 

School of Architecture, UK.  

She teaches design studio at 

undergraduate and postgraduate 

level, as well as courses in 

representation and drawing. She 

has taught at universities around 

the world, and written several 

books about contemporary 

architecture and interior design. 

 ISBN 978 2 940411 75 7 

eISBN 978 2 940447 35 0

 £26.50/$38.50

 192 pages

 May 2012

 Key features

 Original and updated content, 

including all new case studies, 

interviews and exercises, 

chosen to be useful to both 

students and lecturers.

 Includes inspiring new visuals 

that illustrate the themes and 

projects discussed.

 Second edition fully updated  

to reflect the latest changes  

in the industry.

 The Fundamentals of Architecture, 

second edition, unravels the 

complexity of architecture to make  

it accessible to anyone who has  

an interest in understanding the  

key areas of architectural thinking, 

design and implementation.

 The second edition provides an 

overview of the vital concepts and 

processes that inform architecture. 

It also explores how understanding 

site and context is necessary to 

develop a full appreciation of any 

building. An engaging format helps 

students to navigate the rich history 

of the discipline, and case studies 

examine the impact of the physical 

environment and the historical  

ideas that have influenced modern 

architectural practice.

 ! You have pitched these books just right: clear  
layout; accessible language; good photography; 
contemporary precedents students will relate  
to and the communication of the design process  
from inception to completion.

  Russell Gagg / Arts University College Bournemouth / UK

 ISBN and full title specifications listed on 

page 028 F

 Readership 

 Introductory

 The discipline-specific titles in our 

Fundamentals range are aimed  

at students embarking on further 

education and offer a thorough 

grounding in the subject.

 This book provides students with  

a broad overview of the discipline, 

before examining specific 

processes in greater detail.

 NEW!
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 Basics Fashion Design 01: Research and Design  

Simon Seivewright

 Simon Seivewright is an 

academic, teacher and freelance 

designer. He has worked with 

leading fashion houses and 

designers including Vivienne 

Westwood and Christian 

Lacroix. He has taught at the 

London College of Fashion and 

is currently a course leader at 

Northbrook College, UK, teaching 

Fashion Clothing and Textiles.

 ISBN 978 2 940411 70 2 

eISBN 978 2 940447 30 5

 £23.50/$34.50

 192 pages

 January 2012

 Key features

 A comprehensive introduction 

to the creative process of 

researching for fashion design.

 The first edition has been 

adopted by leading educational 

institutions around the world 

and has consistently remained 

on reading lists since its  

first publication.

 Updated with visuals from 

contemporary fashion 

designers and accompanied 

by new case studies and 

interviews.

 The ability to generate inspired 

ideas is vital in all creative industries, 

fashion being no exception. Basics 

Fashion Design 01: Research and 

Design, second edition, investigates 

fashion design research and how  

to use it to develop inspired designs 

and concepts.

 A second edition of one of AVA’s 

best-selling titles, this book is 

revised and updated with a new 

design scheme and many new 

visuals from the catwalk, the studio 

and designers’ portfolios. It includes 

new case studies and eleven 

interviews with key personnel,  

plus reflective exercises designed  

to instruct readers on how to  

excel in carrying out professional 

fashion research and design.

 Fashion Design  ISBN and full title specifications listed on 

page 021

 Readership 

 Intermediate

 Our Basics books provide readers 

with an in-depth exploration of  

each of the topics introduced in the 

Fundamentals titles. These books 

offer both a theoretical and practical 

approach, supported by examples 

and exercises.

 Individual titles can form the  

basis of specific modules, while  

the series as a whole functions as  

a comprehensive reference tool  

and can be called upon at any stage 

of a student’s education.

 b

 ! We are eagerly awaiting the new edition of Research and Design.  
We insist all new students must have purchased/read this book before  
starting the course every September.

  Louise Pickles / Bath Spa University / UK
 NEW!
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 Basics Design 01: Format   

Gavin Ambrose and Paul Harris

 Gavin Ambrose is a practising 

graphic designer whose client 

base includes the arts sector, 

galleries, publishers and 

advertising agencies. He has 

written and designed several 

books on graphic design,  

branding and packaging.

 Paul Harris a freelance writer 

and editor. His work has appeared 

extensively in magazines and 

journals on both sides of the 

Atlantic, including style bible 

Dazed & Confused.

 ISBN 978 2 940411 79 5 

eISBN 978 2 940447 32 9

 £23.50/$34.50

 192 pages

 April 2012

 Key features

 Gavin Ambrose and Paul Harris 

have produced some of AVA’s 

most popular titles.

 The Basics Design series  

is used worldwide by students, 

lecturers and designers.

 New case studies and student 

exercises at the end of each 

chapter help readers apply 

knowledge to their own graphic 

design work.

 Basics Design 01: Format, second 

edition, is an indispensable guide  

to exploring how a design’s printed 

or digital information is received. 

One of the fundamental topics 

within graphic design, format 

represents the physical point  

of contact with the user. The book 

examines established format 

standards and demonstrates  

how a creative approach to format 

selection and presentation space 

can produce dramatic results  

in both print and digital media.

 The first edition launched  

AVA’s successful Basics Design 

series and this title has been 

completely revised and restructured. 

New material from the authors 

includes a new chapter, focusing  

on on-screen, online and  

moving image.

 Graphic Design  ISBN and full title specifications listed on 

page 020 b

 NEW!

 Readership 

 Intermediate

 Our Basics books provide readers 

with an in-depth exploration of  

each of the topics introduced in the 

Fundamentals titles. These books 

offer both a theoretical and practical 

approach, supported by examples 

and exercises.

 Individual titles can form the basis  

of specific modules, while the series 

as a whole functions as a 

comprehensive reference tool  

and can be called upon at any stage 

of a student’s education.

 ! A genuinely informative and inspiring guide  
to a fundamental aspect of graphic design...  
essential reading for design students and an  
excellent source book for established designers too.

  Creative Review, 2005
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 The Fundamentals of Illustration  

Lawrence Zeegen

 Illustration

 Lawrence Zeegen is an 

illustrator, educator and writer. His 

clients include major international 

magazines, publishers, design 

companies and advertising 

agencies. He is currently  

head of school for the School  

of Communication Design at 

Kingston University, UK, where  

he leads courses in animation, 

film-making, graphic design, 

illustration and screen design. 

 ISBN 978 2 940411 48 1 

eISBN 978 2 940447 20 6

 £26.50/$38.50

 208 pages

 February 2012

 Key features

 A complete overview of the 

study of illustration, including 

new case studies and student 

exercises.

 Redesigned and updated  

with visuals by contemporary 

and international illustrators.

 The first edition has been 

adopted by leading educational 

institutions around the world.

 The Fundamentals of Illustration, 

second edition, is a practical  

and comprehensive guide to 

studying and working in illustration. 

Containing an eclectic and  

inspiring selection of new images,  

it examines the use of illustration  

in different contexts, including  

book publishing, advertising and  

the music industry. It also includes  

a wide variety of useful tips, from 

production processes to avenues 

for self-promotion.

 The best-selling first edition has 

proved popular with both students 

and staff and has been fully updated 

and redesigned. Additional case 

studies and student exercises  

have been chosen to ensure this 

book continues to be a favorite  

for students, lecturers and working 

illustrators.

 ! A practical guide with everything that the budding  
artist needs to know to launch their glittering  
career... lovely examples of work to feast your  
eyes on, and interesting interviews with superstar 
illustrators and designers.

  Grafik / 2005

9 7 8 2 9 4 0 4 1 1 4 8 1

 ISBN and full title specifications listed on 

page 030 F

 Readership 

 Introductory

 The discipline-specific titles in  

our Fundamentals range are aimed 

at students embarking on further 

education and offer a thorough 

grounding in the subject.

 This book provides students with  

a broad overview of the discipline, 

before examining specific 

processes in greater detail.

 NEW!
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Working space 
Working in a positive environment can do wonders for the 

generation of creative ideas. A calm, quiet space to retreat to 

works for most people. Turning the phone off and quitting 

an email application will all help to ensure that your time is 

not interrupted by a constant flow of communication from 

the outside world. Turn off the radio, the CD player and  

the TV, and get prepared to think creatively. 

Organising a workspace, clearing the digital 

desktop and cleaning the real world desktop all help in 

metaphorically freeing up some fresh space in which to 

think. Empty the studio bin, open a window and let in 

some fresh air – make your environment fresh and it  

will help you reap the rewards. 

Know the point when it is best to walk away from 

the process of creating ideas – learn to accept when your 

creative juices are not flowing. Hitting a brick wall or a 

black hole – call a creative block what you like – is not 

fun, but it does happen to all of us and on a regular basis 

too. Banging your head against that wall will not help – 

getting out for a walk in the fresh air, wandering around 

an exhibition or catching a movie may be all you need to 

clear the mind and prepare yourself for another attempt. 

Knowing when to stop is as vital as knowing how to start.

Some people not only clean and clear, they also 

rejig their workspaces at the start of a new project. 

They reposition their screen, tidy the spaghetti chaos of 

their computer cables and re-organise their bookcases. 

Archiving previous projects onto DVDs or hard drives, or 

filing papers away into their relevant folders can be a real 

plus too, mentally helping to bring a conclusion to finished 

work before the fresh start of a brand new project.

Whilst many like to make a hot drink to relax with 

as they start the thinking process, plenty of others find 

creative realization can come from actually leaving the 

studio environment and having a drink in a local coffee shop 

or café. Being away from normal distractions and focusing 

the mind on the job in hand can be hugely beneficial.

The more time you spend working as an illustrator, 

the more you can begin to recognize and then concentrate 

on the particular ways that best suit your approach to 

creative thinking. Learn to capitalize on the scenarios and 

locations that work most effectively for you. If your best 

ideas come during the afternoon, learn from this and use 

your mornings to work at other aspects of illustration –  

the filing, emailing, invoicing, marketing, etc.

8
7

7, 8

Caption title

Illustrator: Jason Ford 
Lorem ipsum dolor sit amet, 

consectetur adipiscing elit. 

Sed vestibulum volutpat 

rutrum. Vestibulum pretium 

auctor posuere.  
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  Animated Performance 

  ISBN 978 2 940373 81 9 

  eISBN 978 2 940439 68 3

  £35.00/$49.95

  232 pages

  200 color images

  300 x 220mm/8.5 x 12 inches

  September 2010

 A–B 

  Basics Advertising 01: 

Copywriting 

  ISBN 978 2 940373 68 0

  eISBN 978 2 940439 53 9

  £17.95/$29.95

  176 pages

  175 color images

  230 x 160mm/6 x 9 inches

  May 2008

  Basics Advertising 02:  

Art Direction

  ISBN 978 2 940411 21 4

  eISBN 978 2 940439 44 7

  £19.95/$32.95

  184 pages

  200 color images

  230 x 160mm/6 x 9 inches

  June 2010

  Basics Animation 01: 

Scriptwriting 

  ISBN 978 2 940373 16 1 

eISBN 978 2 940439 82 9

  £17.95/$29.95

  184 pages

  200 color images

  230 x 160mm/6 x 9 inches

  August 2007

  Basics Animation 02:  

Digital Animation 

  ISBN 978 2 940373 56 7

  eISBN 978 2 940439 54 6 

  £17.95/$29.95

  176 pages

  200 color images

  230 x 160mm/6 x 9 inches

  June 2008

  Basics Animation 03:  

Drawing for Animation 

  ISBN 978 2 940373 70 3

  eISBN 978 2 940439 55 3 

  £17.95/$29.95

  192 pages

  200 color images

  230 x 160mm/6 x 9 inches

  October 2008

  Basics Animation 04:  

Stop-motion 

  ISBN 978 2 940373 73 4

  eISBN 978 2 940439 51 5

  £19.95/$29.95

  200 pages

  200 color images

  230 x 160mm/6 x 9 inches

  April 2010

  Basics Advertising 03:  

Ideation 

  ISBN 978 2 940411 50 4

  eISBN 978 2 940447 19 0

  £23.50/$34.50 

184 pages 

200 color images 

230 x 160mm/6 x 9 inches 

August 2011

ISBN-13: 978-2-940411-50-4
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 B 

  Basics Architecture 01: 

Representational Techniques 

  ISBN 978 2 940373 62 8 

eISBN 978 2 940439 83 6

  £23.50/$34.50 

184 pages

  200 color images

  230 x 160mm/6 x 9 inches

  November 2007

  Basics Architecture 02: 

Construction + Materiality

  ISBN 978 2 940373 83 3

  eISBN 978 2 940439 57 7

  £17.95/$29.95

  176 pages

  200 color images

  230 x 160mm/6 x 9 inches

  November 2008

  Basics Architecture 03: 

Architectural Design  

ISBN 978 2 940411 26 9

  eISBN 978 2 940439 45 4

  £21.95/$32.95

  184 pages

  200 color images

  230 x 160mm/6 x 9 inches

  November 2010

  Basics Creative  

Photography 01:  

Design Principles 

  ISBN 978 2 940411 36 8

  eISBN 978 2 940439 71 3

  £21.95/$32.95

  192 pages

  200 color images

  230 x 160mm/6 x 9 inches

  October 2010

  Basics Creative  

Photography 02:  

Context and Narrative 

  ISBN 978 2 940411 40 5

  eISBN 978 2 940447 12 1

  £23.50/$34.50

  184 pages

  200 color images

  230 x 160mm/6 x 9 inches

  June 2011

  Basics Creative  

Photography 03:  

Behind the Image 

  ISBN 978 2 940411 66 5 

eISBN 978 2 940447 31 2

  £23.50/$34.50

  184 pages

  200 color images

  230 x 160mm/6 x 9 inches

  February 2012

  Basics Design 01:  

Format  

(second edition)

  ISBN 978 2 940411 79 5 

eISBN 978 2 940447 32 9

  £23.50/$34.50

  192 pages

  200 color images

  230 x 160mm/6 x 9 inches

  April 2012

  Basics Design 02:  

Layout  

(second edition) 

  ISBN 978 2 940411 49 8

  eISBN 978 2 940447 16 9

  £23.50/$34.50

  216 pages

  200 color images

  230 x 160mm/6 x 9 inches

  March 2011
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  Basics Design 06:  

Print & Finish 

  ISBN 978 2 940373 42 0

  eISBN 978 2 940439 12 6

  £21.95/$32.95

  184 pages

  200 color images

  230 x 160mm/6 x 9 inches

  October 2006

  Basics Design 05:  

Colour 

  ISBN 978 2 940373 31 4

  eISBN 978 2 940439 11 9

  £23.50/$34.50

  184 pages

  200 color images

  230 x 160mm/6 x 9 inches

  October 2005

  Basics Design 07:  

Grids 

  ISBN 978 2 940373 77 2

  eISBN 978 2 940439 13 3

  £23.50/$34.50

  184 pages

  200 color images

  230 x 160mm/6 x 9 inches

  May 2008

  Basics Design 08:  

Design Thinking 

  ISBN 978 2 940411 17 7

  eISBN 978 2 940439 38 6

  £23.50/$34.50

  200 pages

  200 color images

  230 x 160mm/6 x 9 inches

  December 2009

  Basics Design  

Management 01: Managing 

Strategic Design 

  ISBN 978 2 940411 69 6 

eISBN 978 2 940439 46 1

  £23.50/$34.50

  192 pages

  200 color images

  230 x 160mm/6 x 9 inches

  April 2013

  Basics Fashion Design 01: 

Research and Design  

(second edition) 

  ISBN 978 2 940411 70 2

  eISBN 978 2 940447 30 5

  £23.50/$34.50

  192 pages

  200 color images

  230 x 160mm/6 x 9 inches

  January 2012

  Basics Design 04:  

Image

  ISBN 978 2 940373 30 7

  eISBN 978 2 940439 10 2

  £17.95/$29.95

  176 pages

  200 color images

  230 x 160mm/6 x 9 inches

  September 2005

  Basics Design 03:  

Typography 

  ISBN 978 2 940373 35 2

  eISBN 978 2 940439 02 7

  £23.50/$34.50

  184 pages

  200 color images

  230 x 160mm/6 x 9 inches

  June 2005
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 B 

  Basics Fashion Design 05:  

Fashion Drawing

  ISBN 978 2 940411 15 3

  eISBN 978 2 940439 37 9

  £21.95/$32.95

  176 pages

  200 color images

  230 x 160mm/6 x 9 inches

  December 2009

  Basics Fashion Design 02: 

Textiles and Fashion 

  ISBN 978 2 940373 64 2

  eISBN 978 2 940439 06 5

  £23.50/$34.50

  184 pages

  200 color images

  230 x 160mm/6 x 9 inches

  June 2008

  Basics Fashion Design 03: 

Construction

  ISBN 978 2 940373 75 8

  eISBN 978 2 940439 07 2

  £23.50/$34.50

  200 pages

  200 color images

  230 x 160mm/6 x 9 inches

  November 2008

  Basics Fashion Design 04: 

Developing a Collection 

  ISBN 978 2 940373 95 6

  eISBN 978 2 940439 25 6

  £23.50/$34.50

  176 pages

  200 color images

  230 x 160mm/6 x 9 inches

  October 2009

  Basics Fashion Design 06: 

Knitwear

  ISBN 978 2 940411 16 0

  eISBN 978 2 940439 47 8

  £21.95/$32.95

  184 pages

  200 color images

  230 x 160mm/6 x 9 inches

  October 2010

  Basics Fashion Design 07: 

Menswear

  ISBN 978 2 940411 43 6

  eISBN 978 2 940447 14 5

  £23.50/$34.50

  200 pages

  200 color images

  230 x 160mm/6 x 9 inches

  April 2011

  Basics Fashion Design 08: 

Styling

  ISBN 978 2 940411 39 9

  eISBN 978 2 940447 13 8

  £23.50/$34.50

  200 pages

  200 color images

  230 x 160mm/6 x 9 inches

  June 2011

  Basics Fashion Design 09: 

Fashion Jewelry

  ISBN 978 2 940411 54 2 

eISBN 978 2 940447 21 3

  £23.50/$34.50 

184 pages 

200 color images

  230 x 160mm/6 x 9 inches 

April 2012

ISBN-13: 978-2-940411-54-2
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  Basics Graphic Design 01: 

Approach and Language 

  ISBN 978 2 940411 35 1

  eISBN 978 2 940439 73 7

  £21.95/$32.95

  200 pages

  200 color images

  230 x 160mm/6 x 9 inches

  November 2010

  Basics Graphic Design 02: 

Design Solutions 

  ISBN 978 2 940411 74 0

  eISBN 978 2 940447 38 1

  £23.50/$34.50

  184 pages

  200 color images

  230 x 160mm/6 x 9 inches

  March 2012

  Basics Film-Making 02: 

Screenwriting

  ISBN 978 2 940373 89 5

  eISBN 978 2 940439 26 3

  £17.95/$29.95

  208 pages

  200 color images

  230 x 160mm/6 x 9 inches

  May 2009

  Basics Film-Making 03:  

Directing Fiction 

  ISBN 978 2 940411 00 9

  eISBN 978 2 940439 39 3

  £17.95/$29.95

  184 pages

  200 color images

  230 x 160mm/6 x 9 inches

  November 2009

  Basics Film-Making 04:  

The Language of Film 

  ISBN 978 2 940411 27 6 

  eISBN 978 2 940439 48 5

  £19.95/$29.95

  192 pages

  200 color images

  230 x 160mm/6 x 9 inches

  May 2010

  Basics Fashion  

Management 01:  

Concept to Customer

  ISBN 978 2 940411 84 9

  eISBN 978 2 940447 39 8

  Except North America

  £23.50

  184 pages

  200 color images

  230 x 160mm/6 x 9 inches

  December 2011

  Basics Fashion  

Management 01:  

Fashion Merchandising

  ISBN 978 2 940411 34 4 

eISBN 978 2 940447 15 2

  North America only

  $34.50 

184 pages 

200 color images

  230 x 160mm/6 x 9 inches 

December 2011

ISBN-13: 978-2-940411-34-4

9 7 8 2 9 4 0 4 1 1 3 4 4

  Basics Film-Making 01:  

Producing

  ISBN 978 2 940373 57 4

  eISBN 978 2 940439 58 4

  £17.95/$29.95

  176 pages

  200 color images

  230 x 160mm/6 x 9 inches

  November 2008
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 B

  Basics Illustration 01:  

Thinking Visually

  ISBN 978 2 940373 15 4 

eISBN 978 2 940439 84 3

  £21.95/$32.95

  184 pages

  200 color images

  230 x 160mm/6 x 9 inches

  September 2006

  Basics Illustration 02:  

Sequential Images 

  ISBN 978 2 940373 60 4 

eISBN 978 2 940439 85 0

  £17.95/$29.95

  176 pages

  200 color images

  230 x 160mm/6 x 9 inches

  October 2007

  Basics Illustration 03:  

Text and Image 

  ISBN 978 2 940373 50 5

  eISBN 978 2 940439 60 7

  £17.95/$29.95

  176 pages

  200 color images

  230 x 160mm/6 x 9 inches

  June 2008

  Basics Illustration 04:  

Global Contexts 

  ISBN 978 2 940373 94 9

  eISBN 978 2 940439 36 2

  £17.95/$29.95

  184 pages

  200 color images

  230 x 160mm/6 x 9 inches

  September 2009

  Basics Interior  

Architecture 01:  

Form + Structure

  ISBN 978 2 940373 40 6 

eISBN 978 2 940439 86 7

  £19.95/$29.95

  176 pages

  200 color images

  230 x 160mm/6 x 9 inches

  October 2007

  Basics Interior  

Architecture 02:  

Context + Environment 

  ISBN 978 2 940373 71 0

  eISBN 978 2 940439 62 1 

  £17.95/$29.95

  176 pages

  200 color images

  230 x 160mm/6 x 9 inches

  August 2008

  Basics Interior  

Architecture 03:  

Drawing out the Interior

  ISBN 978 2 940373 88 8

  eISBN 978 2 940439 27 0

  £17.95/$29.95

  176 pages

  200 color images

  230 x 160mm/6 x 9 inches

  May 2009

  Basics Interior  

Architecture 04:  

Elements/Objects 

  ISBN 978 2 940411 10 8

  eISBN 978 2 940439 40 9

  £17.95/$29.95

  184 pages

  200 color images

  230 x 160mm/6 x 9 inches

  October 2009
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  Basics Landscape  

Architecture 02:  

Ecological Design 

  ISBN 978 2 940411 44 3

  eISBN 978 2 940447 11 4

  £23.50/$34.50

  184 pages

  200 color images

  230 x 160mm/6 x 9 inches

  August 2011

  Basics Marketing 01:  

Consumer Behaviour 

  ISBN 978 2 940373 84 0

  eISBN 978 2 940439 24 9

  £17.95/$29.95

  176 pages

  50 color images

  230 x 160mm/6 x 9 inches

  August 2009

  Basics Marketing 02:  

Online Marketing 

  ISBN 978 2 940411 33 7

  eISBN 978 2 940439 75 1

  £21.95/$32.95 

  184 pages

  50 color images

  230 x 160mm/6 x 9 inches

  September 2010

  Basics Marketing 03:  

Marketing Management

  ISBN 978 2 940411 51 1 

eISBN 978 2 940447 28 2

  £23.50/$34.50 

176 pages 

50 color images

  230 x 160mm/6 x 9 inches 

June 2011

ISBN-13: 978-2-940411-51-1

9 7 8 2 9 4 0 4 1 1 5 1 1

  Basics Interior  

Architecture 05:  

Texture + Materials 

  ISBN 978 2 940411 53 5 

eISBN 978 2 940447 29 9

  £23.50/$34.50 

184 pages 

200 color images

  230 x 160mm/6 x 9 inches 

October 2011

ISBN-13: 978-2-940411-53-5

9 7 8 2 9 4 0 4 1 1 5 3 5

  Basics Interior Design 01:  

Retail Design

  ISBN 978 2 940411 22 1

  eISBN 978 2 940439 49 2

  £19.95/$32.95

  184 pages

  200 color images

  230 x 160mm/6 x 9 inches

  May 2010

  Basics Interior Design 02:  

Exhibition Design

  ISBN 978 2 940411 38 2

  eISBN 978 2 940439 74 4

  £21.95/$32.95

  184 pages

  200 color images

  230 x 160mm/6 x 9 inches

  November 2010

  Basics Landscape  

Architecture 01:  

Urban Design 

  ISBN 978 2 940411 12 2

  eISBN 978 2 940439 41 6

  £17.95/$29.95

  184 pages

  200 color images

  230 x 160mm/6 x 9 inches

  November 2009
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 B–C

  Basics Photography 04:  

Post-Production  

Black & White 

  ISBN 978 2 940373 05 5

  eISBN 978 2 940439 17 1

  £17.95/$29.95

  176 pages

  200 color images

  230 x 160mm/6 x 9 inches

  November 2007

  Basics Photography 02:  

Lighting

  ISBN 978 2 940373 03 1

  eISBN 978 2 940439 14 0

  £23.50/$34.50

  184 pages

  200 color images

  230 x 160mm/6 x 9 inches

  April 2007

  Basics Photography 03:  

Capturing Colour 

  ISBN 978 2 940373 06 2

  eISBN 978 2 940439 16 4

  £17.95/$29.95

  176 pages

  200 color images

  230 x 160mm/6 x 9 inches

  September 2007

  Basics Photography 05:  

Post-Production Colour

  ISBN 978 2 940373 59 8

  eISBN 978 2 940439 18 8

  £17.95/$29.95

  176 pages

  200 color images

  230 x 160mm/6 x 9 inches

  November 2007

  Basics Photography 06:  

Working in Black & White 

  ISBN 978 2 940373 85 7

  eISBN 978 2 940439 19 5

  £17.95/$29.95

  176 pages

  200 color images

  230 x 160mm/6 x 9 inches

  September 2008

  Basics Photography 07:  

Exposure 

  ISBN 978 2 940411 05 4

  eISBN 978 2 940439 42 3

  £21.95/$29.95

  176 pages

  200 color images

  230 x 160mm/6 x 9 inches 

  November 2009

  Basics Product Design 01:  

Idea Searching 

  ISBN 978 2 940373 76 5

  eISBN 978 2 940439 63 8

  £17.95/$29.95

  176 pages

  200 color images

  230 x 160mm/6 x 9 inches

  September 2008

  Basics Photography 01: 

Composition 

  ISBN 978 2 940373 04 8

  eISBN 978 2 940439 15 7

  £23.50/$34.50

  184 pages

  200 color images

  230 x 160mm/6 x 9 inches

  September 2006
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  Creative Vision

  ISBN 978 2 884790 72 7 

eISBN 978 2 940439 87 4

  £24.95/$39.95

  192 pages

  175 color images

  280 x 230mm/9 x 11 inches

  October 2005

7 9 0 7 2 79 7 8 2 8 8 4

ISBN-13: 978-2-884790-72-7

  Brand-driven Innovation 

  ISBN 978 2 940411 28 3

  eISBN 978 2 940439 76 8

  £35.00/$49.95

  208 pages

  100 color images

  300 x 220mm/8.5 x 12 inches

  October 2010

  Creative Research

  ISBN 978 2 940411 08 5

  eISBN 978 2 940439 67 6

  £35.00/$49.95

  208 pages

  300 x 220mm/8.5 x 12 inches

  September 2010

  Basics Product Design 02: 

Material Thoughts 

  ISBN 978 2 940373 87 1

  eISBN 978 2 940439 28 7

  £17.95/$29.95

  184 pages

  200 color images

  230 x 160mm/6 x 9 inches

  May 2009

  Basics Product Design 03:  

Visual Conversations 

  ISBN 978 2 940411 09 2

  eISBN 978 2 940439 43 0

  £19.95/$29.95

  184 pages

  200 color images

  230 x 160mm/6 x 9 inches

  February 2010

  Basics Typography 01:  

Virtual Typography 

  ISBN 978 2 940373 99 4

  eISBN 978 2 940439 29 4

  £17.95/$29.95

  184 pages

  200 color images

  230 x 160mm/6 x 9 inches

  May 2009

  Basics Textile Design 01:  

Sourcing Ideas 

  ISBN 978 2 940411 63 4

  eISBN 978 2 940447 33 6

  £23.50/$34.50

  184 pages

  200 color images

  230 x 160mm/6 x 9 inches

  February 2012

  Basics Typography 02:  

Using Type 

  ISBN 978 2 940411 55 9 

eISBN 978 2 940447 27 5

  £23.50/$34.50 

184 pages 

200 color images

  230 x 160mm/6 x 9 inches 

September 2011

ISBN-13: 978-2-940411-55-9
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 D–F

  Epica 24

  ISBN 978 2 88479 109 0

  £42.50/$65.00 

400 pages 

1000 color images

  300 x 220mm/8.5 x 12 inches 

August 2011

  Fashion Design

  ISBN 978 2 940411 52 8 

eISBN 978 2 940447 22 0

  £37.50/$52.50 

208 pages 

200 color images

  300 x 220mm/8.5 x 12 inches 

November 2011

ISBN-13: 978-2-940411-52-8

9 7 8 2 9 4 0 4 1 1 5 2 8

  Fundamentals of 

Architecture, The  

(second edition)

  ISBN 978 2 940411 75 7

  eISBN 978 2 940447 35 0

  £26.50/$38.50

  192 pages

  200 color images

  230 x 200mm/8 x 9 inches

  May 2012

  Fundamentals of  

Animation, The 

  ISBN 978 2 940373 02 4 

eISBN 978 2 940439 89 8

  £19.95/$29.95

  196 pages

  200 color images

  230 x 200mm/8 x 9 inches

  June 2006

  Drip-dry Shirts 

  ISBN 978 2 940373 08 6 

eISBN 978 2 940439 88 1

  £24.95/$39.95

  192 pages

  200 color images

  300 x 220mm/8.5 x 12 inches

  October 2005

  Design Management 

  ISBN 978 2 940373 12 3

  eISBN 978 2 940439 78 2

  £35.00/$45.00

  216 pages

  300 color images

  300 x 220mm/8.5 x 12 inches

  December 2006

an
A

V
A

 A
cad

em
ia

ad
van

ced
title

DesignManagement
Managing Design Strategy, Process and Implementation                      Kathryn Best

  Design for  

Sustainable Change 

  ISBN 978 2 940411 30 6

  eISBN 978 2 940439 77 5

  £37.50/$52.50

  184 pages

  100 color images

  300 x 220mm/8.5 x 12 inches

  May 2011

  Designing for Small Screens

  ISBN 978 2 940373 07 9 

  eISBN 978 2 940447 10 7

  £17.95/$29.95

  176 pages

  100 color images

  230 x 200mm/8 x 9 inches

  October 2005
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  Fundamentals of 

Digital Art, The

  ISBN 978 2 940373 58 1

eISBN 978 2 940439 92 8

  £22.95/$39.95

  176 pages

  150 color images

  230 x 200mm/8 x 9 inches

  October 2007

  Fundamentals of 

Fashion Design, The 

  ISBN 978 2 940373 39 0

  eISBN 978 2 940439 04 1

  £26.50/$34.95

  184 pages

  200 color images

  230 x 200mm/8 x 9 inches

  October 2006

  Fundamentals of 

Fashion Management, The 

  ISBN 978 2 940411 58 0

eISBN 978 2 940447 23 7

  £26.50/$38.50

184 pages

200 color images

  230 x 200mm/8 x 9 inches

October 2011

ISBN-13: 978-2-940411-58-0

9 7 8 2 9 4 0 4 1 1 5 8 0

another in the AVA Academ
ia series...

Susan Dillon

 The Fundam
entals  

of Fashion 
M

anagem
ent

  Fundamentals of 

Creative Design, The

(second edition) 

  ISBN 978 2 940411 61 0

eISBN 978 2 940447 25 1

  £26.50/$38.50

192 pages

200 color images

  230 x 200mm/8 x 9 inches

August 2011

ISBN-13: 978-2-940411-61-0

9 7 8 2 9 4 0 4 1 1 6 1 0

  Fundamentals of 

Creative Photography, The 

  ISBN 978 2 940411 13 9

  eISBN 978 2 940439 50 8

  £24.50/$36.95

  208 pages

  200 color images

  230 x 200mm/8 x 9 inches

  June 2010

  Fundamentals of 

Design Management, The 

  ISBN 978 2 940411 07 8

  eISBN 978 2 940439 33 1

  £26.50/$34.95

  208 pages

  200 color images

  230 x 200mm/8 x 9 inches

  May 2010

  Fundamentals of 

Creative Advertising, The

(second edition)

  ISBN 978 2 940411 56 6

eISBN 978 2 940447 18 3

  £26.50/$38.50

  184 pages

  200 color images

  230 x 200mm/8 x 9 inches

  August 2011

ISBN-13: 978-2-940411-56-6

9 7 8 2 9 4 0 4 1 1 5 6 6

  Fundamentals of 

Branding, The 

  ISBN 978 2 940373 98 7

  eISBN 978 2 940439 32 4

  £26.50/$34.95

  184 pages

  200 color images

  230 x 200mm/8 x 9 inches

  October 2009

SO16449_AVA.indd   31 8/24/11   10:53 AM



 030 AVA Academia  

 Spring 2012

 Title index  Barcodes shown are for printed books only. For eBooks please use eISBN.

 F–L

  Fundamentals of  

Interior Design, The 

  ISBN 978 2 940373 92 5

  eISBN 978 2 940439 20 1

  £19.95/$34.95

  184 pages

  200 color images

  230 x 200mm/8 x 9 inches

  June 2009

  Fundamentals of  

Marketing, The 

  ISBN 978 2 940373 72 7

  eISBN 978 2 940439 34 8

  £26.50/$34.95

  192 pages

  100 color images

  230 x 200mm/8 x 9 inches

  November 2009

  Fundamentals of  

Landscape Architecture, The

  ISBN 978 2 940373 91 8

  eISBN 978 2 940439 23 2

  £19.95/$34.95

  200 pages

  200 color images

  230 x 200mm/8 x 9 inches

  June 2009

  Fundamentals of  

Printed Textile Design, The 

  ISBN 978 2 940411 47 4

  eISBN 978 2 940447 17 6

  £26.50/$38.50

  208 pages

  200 color images

  230 x 200mm/8 x 9 inches

  July 2011

  Fundamentals of  

Interior Architecture, The 

  ISBN 978 2 940373 38 3 

eISBN 978 2 940439 94 2

  £19.95/$34.95

  176 pages

  200 color images

  230 x 200mm/8 x 9 inches

  October 2007

  Fundamentals of  

Film-Making, The

  ISBN 978 2 940373 19 2

  eISBN 978 2 940439 01 0

  £22.95/$39.95

  208 pages

  200 color images

  230 x 200mm/8 x 9 inches

  July 2008

  Fundamentals of  

Graphic Design, The 

  ISBN 978 2 940373 82 6

  eISBN 978 2 940439 03 4

  £26.50/$38.50

  192 pages

  200 color images

  230 x 200mm/8 x 9 inches

  September 2008

  Fundamentals of  

Illustration, The 

(second edition) 

  ISBN 978 2 940411 48 1 

eISBN 978 2 940447 20 6

  £26.50/$38.50 

208 pages  

200 color images

  230 x 200mm/8 x 9 inches

  February 2012
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  Layout Book, The 

  ISBN 978 2 940373 53 6

  eISBN 978 2 940439 69 0

  £35.00/$45.00

  194 pages

  200 color images

  300 x 220mm/8.5 x 12 inches

  July 2007

  Left to Right

  ISBN 978 2 940373 36 9 

eISBN 978 2 940447 01 5

  £24.95/$39.95

  192 pages

  250 color images

  300 x 220mm/8.5 x 12 inches

  October 2006

  Illustration 

  ISBN 978 2 940373 51 2 

eISBN 978 2 940439 99 7

  £24.95/$39.95

  216 pages

  200 color images

  300 x 220mm/8.5 x 12 inches

  May 2007

  Kiss & Sell:  

Writing for Advertising 

  ISBN 978 2 940373 46 8 

eISBN 978 2 940447 08 4

  £24.50/$39.95

  184 pages

  250 color images

  300 x 220mm/8.5 x 12 inches

  August 2006

  Fundamentals of  

Product Design, The 

  ISBN 978 2 940373 17 8

  eISBN 978 2 940439 21 8

  £22.95/$34.95

  184 pages

  200 color images

  230 x 200mm/8 x 9 inches

  June 2009

  Fundamentals of Sonic  

Art & Sound Design, The 

  ISBN 978 2 940373 49 9 

eISBN 978 2 940439 96 6

  £22.95/$35.00 

  176 pages

  200 color images

  230 x 200mm/8 x 9 inches

  May 2007

  Fundamentals of  

Typography, The  

(second edition)

  ISBN 978 2 940411 76 4 

eISBN 978 2 940447 24 4

  £26.50/$38.50

  200 pages

  200 color images

  230 x 200mm/8 x 9 inches

  August 2011

  Good 

  ISBN 978 2 940373 14 7 

eISBN 978 2 940439 98 0

  £24.95/$39.95

  200 pages

  200 color images

  300 x 220mm/8.5 x 12 inches

  November 2006
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 M–V 

  Production Manual, The 

  ISBN 978 2 940373 63 5

  eISBN 978 2 940439 59 1

  £37.50/$52.50

  192 pages

  200 color images

  300 x 220mm/8.5 x 12 inches

  April 2008

  Publishing Today 

  ISBN 978 2 940411 62 7

  eISBN 978 2 940447 37 4

  £27.50/$42.50

  208 pages

  75 color images

  270 x 210mm/8.5 x 10.5 inches

  June 2012

  Photography FAQs: 

  Black and White

  ISBN 978 2 884791 05 2

  £8.95/$9.95 

144 pages

  150 color images

  210 x 150mm/6 x 8 inches

  November 2008

  Photography FAQs:  

Portraits

  ISBN 978 2 884791 04 5

  £8.95/$9.95

  144 pages

  150 color images

  210 x 150mm/6 x 8 inches

  November 2008

  Photography FAQs:  

Exposure

  ISBN 978 2 884790 98 7

  £8.95/$9.95

  140 pages

  150 color images

  210 x 150mm/6 x 8 inches
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